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Pedagogické vyzvy na akademické pudé

* Budoucnost?

 Vzdélavani v cestovnim ruchu?
* Co (ne)ucit?

- Dalsi generace?

- aletake

* Kdo?

* Proc?

e Jak?

* Pro koho?

«Zakolik? .. aneb ruzni stakeholdefi, riizné nazory
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Budoucnost?

Adoption of communication technologies, World
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Data source: International Telecommunication Union (ITU), via World Bank (2025); HYDE (2023); Gapminder (2022); UN WPP (2024)

Note: Landline Internet subscriptions are defined as a fixed access to the public Internet with a download speed of at least 256 kbit/s. Internet
users are people who have accessed the Internet from any location in the last three months.

OurWorldinData.org/technological-change | CC BY
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Budoucnost?

* The future is now: Katherine Anne Porter — 50°'s

- Studenty pripravujeme na pozice, které ani nevime, jak budou
vypadat — doc. Tauser, emeritni dekan FMV

» Exponencialni vyvoj

* Velké spoleCenské vyzvy (megatrendy)
VS.

- Akreditace a akreditaéni proces na VS
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Co to je cestovni ruch”? Turismus, hospitality -
komplexita

» Tourism is complex, ﬁerhaps among the most complex topics in social
science. It is a form of human behaviour; a social phenomenon; an economic
sector; a policy field; and a source of social, environmental and economic
change. It can create jobs or destroy them. It displaces traditional cultures as
well as reinvigorates them. It brings people together as well as divides them.

(Stephen L. J. Smith - Practical Tourism Research, 2016)

« Academic debate: tourism an independent academic field or an independent
field of research vs tourism lacking its theory and method - a research object
vs interdisciplinary approach

- Tourism itself is an abstraction. It doesn’t exist at least not in the same
sense as a residence. It is not even a discipline such as chemistry or
geography. ... it is a field made up of many physical, programme and action
parts....Tourism is not under the control of one owner, it has no CEO.
Tourism has no solitary goal, but many.(Gunn and Var,2002, p. 4).

- Jak na to? Ne tunelové vidéni. Kontext ostatnich oboru. Visitor economy.
 Je néjaky docent cestovniho ruchu?
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Kdo? Komplexni fenomen — komplexni ucCitel

A O destination management
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Koho? Jak”? Co? ucit...Kdo a kdy to rekl?

I future depends on its teachers. And so today, I'm
calling on a new generation of ................ to step forward and
serve our country in our classrooms.

*And I'm callingon ... to develop standards
and assessments that don't simply measure whether students
can fill in a bubble on a test, but whether they possess 21st
century skills like problem-solving and critical thinking
and entrepreneurship and creativity.

* S0 let's not stop at education with college. Let's recognize a
21st century reality: Learning doesn't end in our early 20s.

Adults of all ages need opportunities to earn new degrees and
new skills -- especially in the current economic environment.
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KOhO? Jak? CO? Barack Obama Speech to the Hispanic Chamber of Commerce
on Education delivered 10 March 2009

- America's future depends on its teachers. And so today, I'm
calling on a new generation of Americans to step forward and
serve our country in our classrooms.

» And I'm calling on our nation's governors and state education
chiefs to develop standards and assessments that don't simply
measure whether students can fill in a bubble on a test, but
whether they possess 21st century skills like problem-
solving and critical thinking and entrepreneurship and
creativity.

* S0 let's not stop at education with college. Let's recognize a
21st century reality: Learning doesn't end in our early 20s.
Adults of all ages need opportunities to earn new degrees and
new sKills -- especially in the current economic environment. l
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» Mit za vzor osobnosti, které se prosadily a zaroven zustaly dobrymi
lidmi, je jen prvni krok, zdurazriuje v poradu Hovory knéz, etik a
biolog Marek Orko Vacha. ,Pro mé je jeSté dulezité|Si se takovou
osobnosti sam stat,” pokraCuje a cituje: ,Karl Jung frika, ze byt
osobnosti, to je pOank nepopularni odvazlivosti. A pak také Fika:
Vychovat nékoho k tomuto se mi nezda malou véci.* ,Ctu, hodné Ctu.
Premyslim. Vétsinu svého Casu jsem zakem. Posloucham
prednasky, podcasty. To je 95 procent mého Casu,” priblizuje Vacha,
jaky je jeho recept na to byt silnou osobnosti.

-, Jen 5 procent svého cCasu prednasim,” dopliuje. ,Kdybych
nestudoval a neposlouchal, nemohl bych byt uCitelem. Nemél bych
co fict, kdybych nebyl zakem.”

Zdroj: https://plus.rozhlas.cz/vacha-inspirujme-se-a-premyslejme-kdybych-vetsinu-sveho-casu-neposlouchal-nemel-9568890
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UCime se take navzajem

FAKULTA ) Innoweek 3.- 7.11. 2025 - akce

MEZINARODNICH : S

VZTAHU Katedra turismu a hospitality managementu
Ut 4.11. 14:00 — 18:00 (TBA) Future in the Air

Misto konéni: Fakulta dopravni CVUT v Praze Kapacita: 30, nutna registrace

Program s odborniky na leteckou dopravu (Letisté Praha, Smartwings, malé letecké spole¢nosti) se zamérenim na obchod, turismus, city
pairs atd. MoZnost vyzkou$et si pilotovani letadla i fizeni letového provozu.

St5.11. 10:30-12:00 (TBA) Inside the world of private aviation: Textron Aviation
Misto konani: Letisté Praha Kapacita: 25, nutna registrace

Prohlidka soukromych letadel a vrtulnikl, informace o tom, jak funguje komunikace s klienty v segmentu soukromych letadel a dalsi
zajimavosti z luxury segmentu.

Ct6.11. 10:00-11:30 Gen Z inspiruje Gen Z - Jonas Tenora
Misto konani: VSE (TBA) Kapacita: 100, bez registrace
Osmnéctilety student kybernetické bezpeénosti ze SSPS na Smichové, ktery uz dnes vede sedmiclenny tym vyvojaFi a designéni. Vyviji

aplikace pro start-upy, pracuje na Al feSenich a ma za sebou spolupraci se znaékami jako Skoda Transportation. Jonas se podéli o svou
cestu k podnikani, tipy & triky i pohled Gen Z na byznys a technologie.

\/\Icf\ll‘,) \C’l/f\l‘) Qllf\nf\mit‘ll") \/ pravo ‘
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» Pro koho je VS?: Kuchafi se naudi perfektne pripravit gulas, pouze
nékteri se zamysli nad tim, pro koho a kde jej pfipravuiji, a z nich
pouze nektefi nad tim, od koho odeberou maso a cibuli a proc.

* Gen Z-90 % zen na KTH: Turismus a hospitality management — Bc.
vs Mgr. — jasny schod — talent management — stfedni Skoly — talenti v
zahraniCi — konkurence oboru: absolventi, mzdy, fluktuace — Mgr.
versus prace — Mgr. v jiném oboru — vzajemné uceni se

» Hard skills — soft skills, ,Lze to fakturovat?“

VYTVOR NOVE ORIGINALNI DiLO
navrhni, sestav, sestroj, domy3lej, formuluj, vytvof jake autor,

tvofit zkoumej
I'é v ’ 4 OBJHAJ STANOVISKO NEBO ROZHONUTI
C I Ie u Ce n I VS E - hodnotit posuzuj, argumentuj, odhaduj, vyhodnocuj, vybirej, podporuj,
" ocefiuj, kriticky hodnof, zvazuj
H 4 )4 4 L4 NAJDI SOUVISLOSTI MEZI MYSLENKAMI
* Analytické mysleni a prace s daty analyzovat o 8oy, et e sy oo
a rozliduj, zvazuj, experimentuj, vyslovuj pochybnosti, provéfuj
. v . = = -
POUZI) INFORMACE V NOVYCH SITUACICH
e E tl ka a u d rz Ite I n O St aplikovat provédejj, (vy)ies, pouZivej, ndzorné predvadeéj, interpetuj,

fid, planuj, nagrtni

- Komunikacni a prezentacni dovedn_ B IR

podavej zpravy, vybire], peklade]

* Kriticke a tvrci mySleni — T
« Znalosti, dovednosti oboru

konstatuj
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Unikatni pridana hodnota — insp. lean canvas

Reseoni Konkurencni
(Solution) vyhoda
(Unfair Advantage)
® Jak vas produkt/
sluzba pomuze ® Co je vyhoda, kterou
zékaznikiim s jejich vase konkurence
problémy? Unikatni pFidana nema a jaky aspekt
vaseho produktu/
® Jaka feseni hodnota sluzby i Segmenty
. : uzby jen tak snadno = I
Problém zakaznikim (Unigue Value Vhio korlawance zakaznikd
nabidnete? b
(Problem) Proposition) nenapodobi? (Customer
) 5 Segments)
@ Jaky problém ® Cim je vas produkt/
chcete poomoci ya§im sluzba unikatni? Kana'ly ® Kdo jsou vasi
zakaznikim vyresit? ® Proé by si je od (Channels) zékaznici aco
vas méli zakaznici potfebu;ji?
zakoupit? ® Jak budete
distribuovat
a propagovat vas
produkt/sluzbu?
® Jakym zplsobem
planujete prilakat
a oslovit zakazniky?

Prijmy
(Revenue Streams)

Naklady
(Cost Structure)

® Jaké jsou vase hlavni zdroje pfijma?

® Jaké jsou vase naklady na vyrobu
a prodej produktid/sluzeb?

® Jaké jsou vase fixni a variabilni naklady?
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Quadruple helix

Figure 6 Linear and non-linear innovation modes linking together universities with commercial

and academic firms (firm units)

Madel of linear innovation modes:

Universities University- Firms
(HEIs) related (commercial
institutions firms)

basic applied experimental
research research development

Model of non-linear innovation modes:

Firms:
Academic Commercial
firms # firms /'
academic commercial
firm units firm units
Elinor Ostrom
basic research / applied research /
applied research / experimental
development /
“knowledge “knowledge
creation / diffusion /
production™ use"
Universities / University-related
entrepreneurial institutions
universities /
HEIls
— -
—~—~

Mode 3 Innovation Ecosystem
Source:  Authors’ own conceptualisation

& fmvvsecz @ fmvvse

Carayannis, Elias & Campbell, David. (2009). '"Mode 3' and 'Quadruple
Helix': Toward a 21st century fractal innovation ecosystem.
International Journal of Technology Management - INTJ TECHNOL
MANAGE. 46. 10.1504/1JTM.2009.023374.

,Reseni komplexnich problémd vyzaduje
spolupraci, nikoli hierarchii.” Elinor Ostrom

The Quadruple Helix:

Civil Society

Industry

Source: https://globalhealthconnector.com/news/the-quadruple-
helix-unleashing-innovation-through-multidisciplinary-
collaboration/?source=migration
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Zaver (Budoucnost)-vzdélavani v{cestovnim-ruchu):

+Budouenost— the future is now

- vzdélavani v - Vzdélavani

+—gcestovhrim-ruchu— unikatni pridana hodnota — quadruple helix
~Co{ne)ucit— Kdo a jak?

—dalsi-generace?— vSechny generace, navzajem

Jak pfinaset nasim studentkam a studentim
unikatni pridanou hodnotu se zapojenim
stakeholderu v turismu a hospitality? I
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